STRENGTHS

Initial observations from Stakeholder Interviews

=» Physical attractiveness
of the corridor

=) (Good roadway capacity for
the existing traffic conditions

=) Special places along or near
the corridor

=) Strong residential enclaves

=) Diversity of retail and commercial
services
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=Y» Houses of worship

=» Open Space and natural features

=» Neighborhood Associations

=» Demographics and wealth that
supports strong retailing

=» Access to Interstate highway/
Airport/downtown

Your thoughts go here!
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WEAKNESSES

Initial observations from Stakeholder Interviews

=Y | ack of connections between
communities/neighborhoods
=) Bryan Blvd as a barrier/divide
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V

=) |solated residential properties

along corridor
=>» 4 2> mile long corridor
=>» Uneven street lighting

thoughts go here!
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=» Strong neighborhood reputations = Traffic relief posed by the extension/

=» Desirable schools completion of -840
=» Strong intra-city street network =» More walkability with a complete
=» Potential to interconnect neigh sidewalk system

borhoods and greenway system

Your thoughts go here!
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Initial observations from Stakeholder Interviews

=» Disconnected parcels along the =» Decline of brick and mortar retailing
corridor under development pressure ™= A complicated planning and

=» Trend of development and demand development review process

for multi-family dwellings

Your thoughts go here!
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